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The Communications Council Launches Social Media
Code of Conduct

The Communications Council (TCC) has today laundte8ocial Media Code of
Conduct to address the increasing challenges fagatividuals and businesses in the
digital world.

Driven by the TCC Digital Committee in consultatimith TCC members, the Code
provides specific guidance on best practice behaviden working and operating within
social media, to help businesses maintain a hayidsird of respect, integrity,
transparency and honesty.

“Although the Social Media Code of Conduct has biegorogress for the past year, we
feel the launch comes at a particularly pertinenét’ said Margaret Zabel, CEO of The
Communications Council. “This month’s controversialng from the Advertising
Standards Bureau is a timely reminder of the dgieplandscape of communications
and our legal and ethical accountabilities.”

“Consumers are increasingly seeking transparemey irands, and clients are looking for
ways to monitor and minimise legal risk on soci&dia channels, so it has never been
more important to have a set of guidelines in ptaaminimise the risk of social media
engagement harming your organisation, client orleyae’s reputation,” said Ms Zabel.

To officially launch the Code, TCC'’s Digital Comneié is holding a Social Media Legal
Seminar to educate businesses about the potessisds, opportunities and pitfalls they
face in the developing area of marketing commuiooat

The seminar, entitled Risk Management and Legal (@liamce in Social Media, will be
led by solicitor Stephen von Muenster, who will ghhis expertise on how to manage risk
and adapt with the inevitable changes ahead.

“This specialised training will provide guidance v management of social media for
brands from both a legal perspective and thatpyhatical application for effective
marketing communications,” said lain McDonald, Ghwin of the Communications
Council Digital Committee.

The Code has been released in beta version aneérgled to evolve alongside changing
standards and practice. The Communications Coanciburages businesses to adapt the
Code of Conduct to suit their needs, include gnmployee handbooks and, if they already
have one, use the Code as a cross reference.

To download a copy of the Code, go to:
http://www.communicationscouncil.org.au/downloads/2012/CC Social%20Media%?2
0Code%200f%20Conduct FINAL.pdf
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Launch Event Details:

DATE: Monday 10 September 2012

TIME: 5.30pm — 7.15pm

VENUE: Surry Hills Library — 405 Crown Street, Sphiills
COST: $45 for members, $70 for non members

To purchaseticketsgo to:
http://www.communicationscouncil.org.au/public/cemtViewCateqgory.aspx?id=319

For information on this seminar in your state, please contact the
CommunicationsCouncil on 02 8297 3800

About Stephen von Muenster, Principal, von Muenster Solicitors & Attorneys

Stephen von Muenster holds a Bachelor of Laws (#tihours) from Bond University
and a Master of Laws (Media, Communication andrimgtion Technology Law
specialisation) from the University of New South /&

Stephen has been specialising in advertising, camrations and media law since 1995
and regularly advises the Communications Coundlismmembers on legal and
commercial issues affecting the industry. He iseaniber of both The Communications
Council and Media Federation of Australia digitahumittees.

About The Communications Council

The Communications Council is the peak body repitesg agencies in the marketing
communications industry to media, government aedotiblic and encompasses over
4,500 individuals from more than 200 agencies ansaltancies. Based on the concept
of ‘together stronger’, it champions a proactive anited industry approach.

The Communications Council helps to grow membemasses and develop individual
careers through the provision of professional dgwalent services, advocacy and support.
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