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AdSchool Relaunches; Presents the ‘What’s My Brand’ Campaign

AdSchool, powered by The Communications Council, has launched the ‘What's my
Brand? What you do defines you' campaign to mark the relaunch of the AdSchool brand.

With an emphasis on ‘learn by doing’, AdSchool recently moved to a teaching model
focused on increasing the practical, hands on experience that industry people need to
contribute more productively to their agencies.

AdSchool is taught by industry experts from all areas of marketing communications, and
focuses on interactive learning, premised on the idea that more involvement creates more
understanding.

Margaret Zabel: “There is a constant need to reinvent the way we do business, and
AdSchool similarly evolves and changes to reflect the landscape we operate in. AdSchool
offers leading-edge knowledge and a continual learning path from junior to senior levels
to help people in the industry grow and develop their brand.”

Based on the idea that treating yourself as a brand can be a powerful way to develop
personally and professionally, the campaign helps people discover their brand with a view
to developing it further through AdSchool.

About the Campaign

Launched via Droga5, ‘what’s my brand’ is a fun, interactive campaign to engage
prospective students. It allows users to discover their brand through an interactive quiz
and allows a comparison of that brand to the brands of other industry experts. Take the
quiz at http://www.adschool.org.au/whatsmybrand/

AdSchool Term Two starts from May 28 in Sydney, Melbourne, and Perth, and in early
June for Adelaide and Brisbane.

About AdSchool

AdSchool, run by The Communications Council, is an industry recognised training program for
people working in the marketing communications community. Its short courses cover all disciplines
of marketing communications, are designed for all levels, from trainee to senior executive level.
Established in 1991, each course is developed and taught in close consultation with industry
groups, practitioners and academic education leaders. Classes comprise a mix of lectures, case
studies, demonstrations, individual and group exercises and team activities to ensure things that
are learnt are remembered.
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