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H ow T Is G U I D E This guide is designed for people across the advertising, marketing and media industry, regardless of
sustainability expertise, looking to reduce their carbon impact.
H E I Ps Yo U R It’s designed to provide practical and actionable resources, that are relevant to our industry here in Australia.

It focuses on how to reduce the emissions from your business operations. This is the first step in Ad Net

I RAN S I I I o N T Zero's five-point Action Plan and is a crucial place to start taking action to reduce your overallimpact.

Some of the resources here are created by Ad Net Zero. Others are from third-party organisations, where they

N ET Z E RO provide a best-in-class dataset, toolkit or framework. All are relevant locally for Australian companies.




The Ad Net Zero Action Plan

Ad Net Zero's five-point Action Plan provides our industry with a guide for its transition to net

zero. The actions are:

A' ‘ Action 02 Action 03

Future-proof your business by
reducing its operational
emissions

Reduce emissions from Reduce emissions from media
advertising production planning and buying

YOU WILL FIND €
Reduce advertising emissions Use our ability to promote

‘> S U P P O RT F 0 R " ' ::/reonlﬁh awards and from | more sustainable behaviours
ACTION 01 OF ‘

TH E AD N ET ZE RO b | What;.ir;\.t.heide?
ACTION PLAN

Where to start to improve Supporting action across Setting business
your understanding of how focus areas within your decarbonisation targets and
to getyour house in order business maturing your knowledge




Begin with the Starterdool Kit which
will help you improve your basic
knowledge and provide resources to
get you started on your measurement
journey. This guide also includes
some great case studies.

Who is this guide suitable for? For
people in your organisations with
zero/entry-level knowledge on how to
decarbonise your business
operations. It will help you start your
journey with guides to terminology,
resources to build your general
sustainability/business
decarbonisation knowledge,
inspirational case studies and
resources to get you started on
measurement. This guide will help you
mature your knowledge so you can
progress to use the other tool kits.

Move onto the Action Tool Kit, which
will provide you with information.on
how. to decarbonise common focus
areas of your business operations.

Who is this guide suitable for? This
guide has been designed for people in
organisations who have already
measured their carbon footprints and
are now tackling emission reductions.
This guide will help you tackle some of
the most common emissions across
most businesses, so you can progress
inyour decarbonisation journey
towards setting a science-based
decarbonisation target.

Finally, the Advanced Tool Kit advises
on how to get your science-based net
zero targets verified. It has additional
information on more complex
elements of decarbonisation and
emissions reporting.

Who is this guide suitable for? This
guide is for people who are getting
ready to disclose targets, preparing
for Mandatory Climate-Related
Disclosures in Australia (AASB S2) and
who require further information on
topics such as ISO standards,
offsetting considerations and
greenwashing.



1. THE
STARTER
TOOL KIT



1. THE STARTER TOOL KIT

STEP

LEARN THE TERMS

A good starting point to your
journey is to learn the terms. There
is a lot of baffling language
associated with climate change,
carbon emissions, net zero and
sustainability. These links will
help you decipher some of the
words you’ll need to know.

* The basics of climate change

e Climate 101 Dictionary

* AtoZof climaterelated

words

e Scopes1-3

STEP

UNDERSTAND THE WHY

Decarbonising your business
operations (meaning, reducing
carbon emissions in your
operations), is not just about
doing the right thing, it can also be
an opportunity that can set you
apart from your competitors.
These links will give you a deeper
understanding on how to set your
business up for success.

* Ad Net Zero Business Case

for Sustainability.pdf

* Decarbonisation strategy:

The comprehensive guide for
2025

e Climate Works "Corporate

action for 1.5 degrees"

* McKinsey & Company,

"Organizing for sustainability

success: Where, and how

leaders can start*

* Podcast: EY How the media

industry can prepare for a

decarbonized future

STEP

MEASUREMENT

To be able to reduce your
emissions with confidence, you
first need to understand what
emissions your business
operations emit — this is known as
your ‘carbon footprint’. These
links will help you get started on
your emissions measurement
journey.

* Howto Measure Emissions

* GHG Protocol calculation

tools and guidance

STEP

GET INSPIRED!

Many businesses in our industry
have already done some great
work in reducing their carbon
emissions footprint. Check these
out for inspiration!

* Spotify

e Trainline

* L'Oreal

* Immediate Media

e Hogarth

* Find more here under ‘Case
Studies’

STEP

UPSKILL

There are a lot of 3rd party courses
available for you to upskill
yourselfin all things carbon and
climate change. Here are some
options:

* UNCC, NetZero 101: What,
Why and How?

* UNCC, Becoming a Climate
Champion
* UNCC, Climate Change, From

Learning to Action

* University of Sydney, Net Zero
Sprint course

* NetZero Literacy, Carbon

Literacy Course



https://www.climatechange.environment.nsw.gov.au/basics-climate-change
https://www.climatechange.environment.nsw.gov.au/basics-climate-change
https://static.uncclearn.org/Net_Zero_101/Interactive/#/
https://static.uncclearn.org/Net_Zero_101/Interactive/#/
https://www.ipcc.ch/sr15/chapter/glossary/
https://www.ipcc.ch/sr15/chapter/glossary/
https://www.ipcc.ch/sr15/chapter/glossary/
https://mediafederationorgau.sharepoint.com/:i:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/Scopes%201-3.JPG?csf=1&web=1&e=hNpGge
https://mediafederationorgau.sharepoint.com/:i:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/Scopes%201-3.JPG?csf=1&web=1&e=hNpGge
https://mediafederationorgau.sharepoint.com/:i:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/Scopes%201-3.JPG?csf=1&web=1&e=hNpGge
https://mediafederationorgau.sharepoint.com/:i:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/Scopes%201-3.JPG?csf=1&web=1&e=hNpGge
https://adnetzero.com/wp-content/uploads/2025/05/Ad-Net-Zero-Business-Case-for-Sustainability_compressed-2.1MB.pdf
https://adnetzero.com/wp-content/uploads/2025/05/Ad-Net-Zero-Business-Case-for-Sustainability_compressed-2.1MB.pdf
https://adnetzero.com/wp-content/uploads/2025/05/Ad-Net-Zero-Business-Case-for-Sustainability_compressed-2.1MB.pdf
https://plana.earth/academy/decarbonisation-strategy
https://plana.earth/academy/decarbonisation-strategy
https://plana.earth/academy/decarbonisation-strategy
https://plana.earth/academy/decarbonisation-strategy
https://www.climateworkscentre.org/resource/corporate-action-for-1-5-degrees-best-practice-for-australian-company-net-zero-commitments/?utm_source=chatgpt.com
https://www.climateworkscentre.org/resource/corporate-action-for-1-5-degrees-best-practice-for-australian-company-net-zero-commitments/?utm_source=chatgpt.com
https://www.climateworkscentre.org/resource/corporate-action-for-1-5-degrees-best-practice-for-australian-company-net-zero-commitments/?utm_source=chatgpt.com
https://www.mckinsey.com/capabilities/sustainability/our-insights/organizing-for-sustainability-success-where-and-how-leaders-can-start
https://www.mckinsey.com/capabilities/sustainability/our-insights/organizing-for-sustainability-success-where-and-how-leaders-can-start
https://www.mckinsey.com/capabilities/sustainability/our-insights/organizing-for-sustainability-success-where-and-how-leaders-can-start
https://www.ey.com/en_gl/media/podcasts/sustainability-matters/2023/05/season-5-episode-1-how-the-media-industry-can-prepare-for-a-decarbonized-future
https://www.ey.com/en_gl/media/podcasts/sustainability-matters/2023/05/season-5-episode-1-how-the-media-industry-can-prepare-for-a-decarbonized-future
https://www.ey.com/en_gl/media/podcasts/sustainability-matters/2023/05/season-5-episode-1-how-the-media-industry-can-prepare-for-a-decarbonized-future
https://netzeroaction.org/pathways/measure-emissions/
https://netzeroaction.org/pathways/measure-emissions/
https://ghgprotocol.org/calculation-tools-and-guidance
https://ghgprotocol.org/calculation-tools-and-guidance
https://ghgprotocol.org/calculation-tools-and-guidance
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/2024-CANZ-Case-Study-Templates-2-18.pdf?csf=1&web=1&e=Uc4pnt
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/2024-CANZ-Case-Study-Templates-2-18.pdf?csf=1&web=1&e=Uc4pnt
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/2024-CANZ-Case-Study-Templates-3.pdf?csf=1&web=1&e=3kwMXz
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/2024-CANZ-Case-Study-Templates-3.pdf?csf=1&web=1&e=3kwMXz
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/2024-CANZ-Case-Study-Templates-2-14.pdf?csf=1&web=1&e=iNvS6V
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/2024-CANZ-Case-Study-Templates-2-14.pdf?csf=1&web=1&e=iNvS6V
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/2024-CANZ-Case-Study-Templates-2-16.pdf?csf=1&web=1&e=N8Vosi
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/2024-CANZ-Case-Study-Templates-2-16.pdf?csf=1&web=1&e=N8Vosi
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/2024-CANZ-Case-Study-Templates-2-17.pdf?csf=1&web=1&e=Lw0pQe
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/2024-CANZ-Case-Study-Templates-2-17.pdf?csf=1&web=1&e=Lw0pQe
https://adnetzero.com/resources/?tax%5Bresources_categories%5D%5B%5D=54
https://adnetzero.com/resources/?tax%5Bresources_categories%5D%5B%5D=54
https://adnetzero.com/resources/?tax%5Bresources_categories%5D%5B%5D=54
https://www.uncclearn.org/courses/net-zero-101-what-why-and-how/
https://www.uncclearn.org/courses/net-zero-101-what-why-and-how/
https://www.uncclearn.org/courses/net-zero-101-what-why-and-how/
https://www.uncclearn.org/courses/becoming-a-climate-champion/
https://www.uncclearn.org/courses/becoming-a-climate-champion/
https://www.uncclearn.org/courses/becoming-a-climate-champion/
https://unccelearn.org/course/view.php?id=48&page=overview
https://unccelearn.org/course/view.php?id=48&page=overview
https://unccelearn.org/course/view.php?id=48&page=overview
https://short-courses.sydney.edu.au/course/PLUSNZ
https://short-courses.sydney.edu.au/course/PLUSNZ
https://www.netzero.org.au/
https://www.netzero.org.au/
https://www.netzero.org.au/

Manymembersofthe'Ad N C ZeI’O

comm U n ity have experien‘cé inge

started and measuring their carbon emissions.
can help with further guidance.if required - reac

out via arum@adnetzero.com.au

EXTERNAL ASSISTANCE

Many businesses use 3rd parties and consultants to assist with
their decarbonisation journey. Here are links to some you could try
(NB Ad Net Zero does not have affiliation with any of the
companies listed here):

* Platforms for carbon accounting such as Salesforce Net Zero
Cloud, Envizi, sumday, greenly, Terrascope, Watershed

e Sustainability consultants such as EY, PWC, KPMG, Deloitte,
ERM, 2XE, Anthesis, Pangolin Associates and Edge Impact



https://www.salesforce.com/au/net-zero/cloud/
https://www.salesforce.com/au/net-zero/cloud/
https://www.ibm.com/products/envizi
https://www.sumday.io/?gad_source=5
https://greenly.earth/en-gb
https://www.terrascope.com/
https://watershed.com/
https://www.ey.com/en_au/services/sustainability/services
https://www.pwc.com.au/about-us/social-impact/trust-capacity/environment.html
https://kpmg.com/au/en/home/services/advisory/risk-consulting/climate-change-sustainability-services.html
https://www.deloitte.com/au/en/services/risk-advisory/services/climate-sustainability.html
https://www.erm.com/
https://2xe.com.au/
https://www.anthesisgroup.com/au/
https://pangolinassociates.com/
https://www.edgeimpact.global/
mailto:arum@adnetzero.com.au




2. THE ACTION TOOL KIT

Information provided below can help you reduce some of the most common emissions that effects all businesses, regardless of where you sit in the marketing and advertising ecosystem

ELECTRICITY

First up is electricity that your business
purchases directly, reportable under your
Scope 2 emissions. Often the lowest hanging
fruit is taking the first step and switching to
renewable energy. This can be done through

a range of options:

* Switchingto GreenPower™ via your
electricity retailer or equivalent such as
unbundled RECs/Renewable Energy
Certificates

* Enteringinto a Power Purchase Agreement
for wind/solar options

* Considering on-site solar panels if
appropriate

Australian Resources

PURCHASED GOODS &
SERVICES

All business purchase some kind of goods or
service as part of their operations. The
emissions generated in the development of
such goods and services are reportable
under your Scope 3 emissions. This can be a
large category of emissions e.g. IT
software/equipment, marketing & any major

spend for your company.
Key levers are:

* Talk to your top suppliers to see if they are
measuring emissions: do they have
Lifecycle Assessments ) for
products they sell? Do they have plans to
decarbonise or have lower carbon
options, if not, encourage them to start

their journey.

* Update your procurement policy to
include sustainability & low carbon
options as criteria to consider for future

contracts

BUSINESS TRAVEL

Next up is business travel, which includes
flights, accommodation, taxis and hire cars.
Emissions associated with travel on behalf of
your business are reportable under Scope 3.
This category of emissions does not include
your employees commuting based
emissions, which are reportable under a

separate Scope 3 category.

The key levers to pull to reduce these

emissions are:

* Update travel policy to encourage lower-
carbon flights, routes, class of travel

» Settargets to reduce business travel per
team

* Encourage alternative modes of transport
like car share, hybrid/EV car hire

Australian Resources

WASTE

Finally, waste is a problem world over. Good
waste managementis not only the
responsible thing to do but it can also reduce
waste-related emissions and potentially save
businesses money.

For a quick win, engage your building
manager to look at existing waste
management and look at key waste
emissions reduction policies e.g.:

Ensure consistent recycling options are
available in all offices/premises

Introduce new waste streams such as green
waste, e-waste

Develop staff & customer education
campaigns to reduce waste & encourage
correctrecycling

Australian Resources


https://ghgprotocol.org/scope-2-frequently-asked-questions
https://ghgprotocol.org/scope-2-frequently-asked-questions
https://business.gov.au/environmental-management/manage-energy-use
https://business.gov.au/environmental-management/manage-energy-use
https://business.gov.au/environmental-management/manage-energy-use
https://www.greenpower.gov.au/sites/default/files/2025-02/GreenPower%20Program%20Strategy%20%282005%20-%202029%29.pdf
https://www.greenpower.gov.au/sites/default/files/2025-02/GreenPower%20Program%20Strategy%20%282005%20-%202029%29.pdf
https://ecochain.com/blog/life-cycle-assessment-lca-guide/
https://www.travelperk.com/guides/ways-businesses-can-reduce-carbon-footprint/how-to-reduce-carbon-footprint-from-business-travel/
https://www.travelperk.com/guides/ways-businesses-can-reduce-carbon-footprint/how-to-reduce-carbon-footprint-from-business-travel/
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/WWF-UK%20Sustainable%20Travel%20Policy%202023.pdf?csf=1&web=1&e=w3KUed
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/WWF-UK%20Sustainable%20Travel%20Policy%202023.pdf?csf=1&web=1&e=w3KUed
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/WWF-UK%20Sustainable%20Travel%20Policy%202023.pdf?csf=1&web=1&e=w3KUed
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/WWF-UK%20Sustainable%20Travel%20Policy%202023.pdf?csf=1&web=1&e=w3KUed
https://mediafederationorgau.sharepoint.com/:b:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/WWF-UK%20Sustainable%20Travel%20Policy%202023.pdf?csf=1&web=1&e=w3KUed
https://business.gov.au/environmental-management/manage-business-waste
https://business.gov.au/environmental-management/manage-business-waste
https://www.dcceew.gov.au/environment/protection/waste/product-stewardship/products-schemes/television-computer-recycling-scheme
https://www.dcceew.gov.au/environment/protection/waste/product-stewardship/products-schemes/television-computer-recycling-scheme
https://www.dcceew.gov.au/environment/protection/waste/product-stewardship/products-schemes/television-computer-recycling-scheme
https://www.dcceew.gov.au/environment/protection/waste/product-stewardship/products-schemes/television-computer-recycling-scheme
https://www.dcceew.gov.au/environment/protection/waste/product-stewardship/products-schemes/television-computer-recycling-scheme
https://mediafederationorgau.sharepoint.com/:w:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/Office%20Tips%20to%20Reduce%20Emissions.docx?d=w31c24e925fb64cac83c67e9fb087fd0e&csf=1&web=1&e=hFlyqu
https://mediafederationorgau.sharepoint.com/:w:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/Office%20Tips%20to%20Reduce%20Emissions.docx?d=w31c24e925fb64cac83c67e9fb087fd0e&csf=1&web=1&e=hFlyqu
https://mediafederationorgau.sharepoint.com/:w:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/Office%20Tips%20to%20Reduce%20Emissions.docx?d=w31c24e925fb64cac83c67e9fb087fd0e&csf=1&web=1&e=hFlyqu
https://mediafederationorgau.sharepoint.com/:w:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/Office%20Tips%20to%20Reduce%20Emissions.docx?d=w31c24e925fb64cac83c67e9fb087fd0e&csf=1&web=1&e=hFlyqu
https://mediafederationorgau.sharepoint.com/:w:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/Office%20Tips%20to%20Reduce%20Emissions.docx?d=w31c24e925fb64cac83c67e9fb087fd0e&csf=1&web=1&e=hFlyqu

CHECK OUT THESE VIDEOS FROM AD NET ZERO
TO SUPPORT YOUR EFFORTS



https://www.youtube.com/watch?v=MoYMaS-d6ws
https://www.youtube.com/watch?v=MoYMaS-d6ws
https://www.youtube.com/watch?v=q8k3X9vdHFE
https://www.youtube.com/watch?v=q8k3X9vdHFE
https://www.youtube.com/watch?v=BmQJ4lIMhbc
https://www.youtube.com/watch?v=BmQJ4lIMhbc




3. THE ADVANCED TOOL KIT

SCIENCE-BASED TARGET SETTING

You have measured your carbon footprint; you understand
the top sources of your business emissions and have
ideas on how to reduce them. What now? As members of
Ad Net Zero, you have made a commitment (ideally within
18 months of your membership commencing) of having
science-based targets. The links below go into detail on
what this means, but in simple terms this means having
reduction plans for all your emission sources and
requesting a 3rd party to validate those plans to prove they
can be delivered.

e What does setting a target mean?

e Whatis Ad Net Zero asking?

e SBTi-whatyou need to know

» SBTi Getting Started Guide

e SBTiGlossary

MANDATORY CLIMATE-RELATED
DISCLOSURES

Many members of Ad Net Zero, and the broader industry, will be
subject to mandatory climate-related disclosures, that apply in
Australia from 2025. While Ad Net Zero and the mandatory
disclosures are not linked, the Ad Net Zero program will assist
businesses to reduce their emissions, which are reportable in the
disclosures.

If you are not sure if these disclosures apply to your business,
check out page 6 here.

See information below for more details on the disclosures.

Corporates in Australia will progressively be subject to mandatory
climate-related disclosures. These cover two key areas:

* Greenhouse Gas emissions (GHG Protocol)
e Climate-related risks and opportunities

Companies will progressively be subject to audit against these

requirements, summarised here. Directors of corporates will need

oversight of the disclosures - AICD Directors Guide.

There is a Knowledge Hub to support organisations preparing for
disclosure

12


https://mediafederationorgau.sharepoint.com/:i:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/What%20does%20setting%20a%20target%20mean..JPG?csf=1&web=1&e=RwkRXv
https://mediafederationorgau.sharepoint.com/:i:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/What%20does%20setting%20a%20target%20mean..JPG?csf=1&web=1&e=RwkRXv
https://adnetzero.com/wp-content/uploads/2024/03/Welcome-to-Action-1-Getting-Your-House-in-Order-10.pdf
https://adnetzero.com/wp-content/uploads/2024/03/Welcome-to-Action-1-Getting-Your-House-in-Order-10.pdf
https://adnetzero.com/wp-content/uploads/2024/03/Intro-to-SBTi-Ad-Net-Zero-March-2024.pdf
https://adnetzero.com/wp-content/uploads/2024/03/Intro-to-SBTi-Ad-Net-Zero-March-2024.pdf
https://adnetzero.com/wp-content/uploads/2024/03/Intro-to-SBTi-Ad-Net-Zero-March-2024.pdf
https://adnetzero.com/wp-content/uploads/2024/03/Intro-to-SBTi-Ad-Net-Zero-March-2024.pdf
https://adnetzero.com/wp-content/uploads/2024/03/Intro-to-SBTi-Ad-Net-Zero-March-2024.pdf
https://files.sciencebasedtargets.org/production/files/Getting-Started-Guide.pdf
https://adnetzero.com/wp-content/uploads/2024/03/SBTi-Glossary-1.pdf
https://adnetzero.com/wp-content/uploads/2024/03/SBTi-Glossary-1.pdf
https://www.aasb.gov.au/media/xpilzp2e/overviewofasrs_04-25.pdf
https://standards.aasb.gov.au/aasb-s2-sep-2024
https://standards.aasb.gov.au/aasb-s2-sep-2024
https://standards.aasb.gov.au/aasb-s2-sep-2024
https://standards.aasb.gov.au/aasb-s2-sep-2024
https://ghgprotocol.org/
https://standards.auasb.gov.au/assa-5010-jan-2025
https://mediafederationorgau.sharepoint.com/:i:/r/sites/ANZAsupporters/Shared%20Documents/Working%20Group%201/Resources/Audit%20visual.JPG?csf=1&web=1&e=NC3Udb
https://www.aicd.com.au/risk-management/framework/climate/a-directors-guide-to-mandatory-climate-reporting.html
https://aasb.gov.au/research-resources/knowledge-hub/aasb-s2-knowledge-hub/

OTHER INFORMATION

Get comfortable and enjoy this video (56 mins) hosted by the Ad Net
Zero Australian Chapter, with general advice from the US Chapter
Lead, and additional local advice on tie in with the AASB mandatory

Forcompanies that are subject to the AASB

mandatory cli

e A
disclosures.
* Ad NetZero Business Emissions Q&A

Ad Net Zero has also collated some useful information below to

¢ support with Sustainability related issues outside of the Ad Net Zero
1. Start by identifying your climate-related risks and program.

— : _ .
opportunities . ortunities) - follow TCFD standards for + Understanding ISO standards for GHG emissions: 14064, 14065,
guidance (ICFD Hub) ‘ and 14067

points

2. Thendo your Scenario Analysis. There are many « The Coming Crackdown on Corporate Greenwashing - Project
companies that can assistwith this work e.g. South Syndicate

Pole, Deloitte, A sis, PwC, EY

e Carbon Offsetting Considerations



https://www.youtube.com/watch?v=iiz0-O3HJcY
https://www.youtube.com/watch?v=iiz0-O3HJcY
https://www.linkedin.com/pulse/iso-14064-14065-14067-understanding-unique-roles-gas-carbon-cheang-dir3c/
https://www.linkedin.com/pulse/iso-14064-14065-14067-understanding-unique-roles-gas-carbon-cheang-dir3c/
https://www.linkedin.com/pulse/iso-14064-14065-14067-understanding-unique-roles-gas-carbon-cheang-dir3c/
https://www.project-syndicate.org/commentary/cracking-down-on-corporate-greenwashing-is-crucial-to-reaching-net-zero-emissions-by-richard-black-1-2023-04
https://www.project-syndicate.org/commentary/cracking-down-on-corporate-greenwashing-is-crucial-to-reaching-net-zero-emissions-by-richard-black-1-2023-04
https://www.project-syndicate.org/commentary/cracking-down-on-corporate-greenwashing-is-crucial-to-reaching-net-zero-emissions-by-richard-black-1-2023-04
https://www.project-syndicate.org/commentary/cracking-down-on-corporate-greenwashing-is-crucial-to-reaching-net-zero-emissions-by-richard-black-1-2023-04
https://www.project-syndicate.org/commentary/cracking-down-on-corporate-greenwashing-is-crucial-to-reaching-net-zero-emissions-by-richard-black-1-2023-04
https://adnetzero.com/wp-content/uploads/2024/03/Ad-Net-Zero-Carbon-Offsetting-Viewpoint.pdf
https://adnetzero.com/wp-content/uploads/2024/03/Ad-Net-Zero-Carbon-Offsetting-Viewpoint.pdf
https://www.pwc.co.nz/assets/2022-assets/insights-and-publications/identifying-your-climate-change-risks-and-opportunities.pdf
https://www.pwc.co.nz/assets/2022-assets/insights-and-publications/identifying-your-climate-change-risks-and-opportunities.pdf
https://www.pwc.co.nz/assets/2022-assets/insights-and-publications/identifying-your-climate-change-risks-and-opportunities.pdf
https://www.pwc.co.nz/assets/2022-assets/insights-and-publications/identifying-your-climate-change-risks-and-opportunities.pdf
https://learn.tcfdhub.org/?redirect=0&trk=public_profile_see-credential
https://www.tcfdhub.org/scenario-analysis/
https://www.southpole.com/about-us/our-leadership-team
https://www.southpole.com/about-us/our-leadership-team
https://www.deloitte.com/au/en/services/risk-advisory/services/climate-sustainability.html
https://www.anthesisgroup.com/au/news/ndevr-environmental-rebrand-to-anthesis/
https://www.pwc.com/gx/en/services/sustainability.html
https://www.ey.com/en_gl/services/climate-change-sustainability-services
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Ad Net Zero AU relies on collective action from

supporters, and this guide has been developed by the
members of the Business Emissions Working Group.
This includes representatives from oOh!, dentsu, Big
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