The 2014 Aus

tralian Effie Awards Winners

Retail / Etail
Agency Client Title of Campaign Placing
119|AJF Partnership Officeworks How big ideas became big business Silver
Confectionery & Snacks
Agency Client Title of Campaign Placing
121|Clemenger BBDO Sydney The Smith's Snackfood Company How thinly cut stopped the chippy slap [Bronze
Food
Agency Client Title of Campaign Placing
Snack! In the Face. The smart phone
186|DT and Ogilvy KFC game that’s 36 times better than TV Bronze
Beverages
Agency Client Title of Campaign Placing
58|Host The Coca-Cola Company How "Just Adding Zero" sold millions Gold
How being stupid was sensible for
264|Clemenger BBDO Melbourne Carlton & United Breweries Carlton Dry Silver
How not thinking straight helped Dare
70|AJF Partnership Lion win Bronze
Other Consumer Goods
Agency Client Title of Campaign Placing
215|Clemenger BBDO Melbourne BONDS How BOOBS made BONDS serious Gold
165|cummins&partners / Maxus Fiat Chrysler Group LLC You bought a jeep? Here's why. Silver
Healthcare Sponsor
Agency Client Title of Campaign Placing
How OPSM created a new medical
26|Saatchi & Saatchi Luxottica device to revive growth Silver
Financial Services
Entry No. |Agency Client Title of Campaign Placing
Challenger Retirement on Paper
203|303Lowe Challenger Campaign Gold
98| Whybin\TBWA\DAN Sydney nabtrade Fortune favours the well informed Bronze
Other Services
Agency Client Title of Campaign Placing
Stay Living: The Campaign that Slayed
182| The Monkeys Boost Mobile sales targets Silver




How OPSM created a new medical

27|Saatchi & Saatchi Luxottica device to revive growth Bronze
Travel, Leisure and Media
Agency Client Title of Campaign Placing
54|Whybimf\TBWA\DAN Sydney Tourism New Zealand Every day a different story Bronze
Government, Corporate and Social Services
Agency Client Title of Campaign Placing
The Australian National Preventive Health
125|AJF Partnership Agency How suffering made people quit Gold
72|GPY&R Melbourne Defence Force Recruiting Women in the Air Force Silver
Victorian Responsible Gambling
128[McCann Foundation 100 Day Challenge Bronze
Royal Automobile Club of Western
143|JWT Perth/Sydney Australia The attention powered car Bronze
Best State Campaign
Agency Client Title of Campaign Placing
Royal Automobile Club of Western
144|JWT Perth/Sydney Australia The attention powered car Silver
Return on Investment
Agency Client Title of Campaign Placing
99|Whybim\TBWA\DAN Sydney nabtrade Fortune favours the well informed Silver
97|Whybin\TBWA\DAN Sydney Tourism New Zealand Every day a different story Silver
Stay Living: The Campaign that Slayed
183|The Monkeys Boost Mobile sales targets Bronze
287|The Monkeys Parmalat - Oak Effectively Killing Hungrythirsty dead Bronze
Short Term Effects
Agency Client Title of Campaign Placing
232|ZenithOptimedia 20th Century Fox Breaking the theatrical mould Bronze
Most Original Thinking
Agency Client Title of Campaign Placing
217|Clemenger BBDO Melbourne BONDS How BOOBS made BONDS serious Gold
Royal Automobile Club of Western
145|JWT Perth/Sydney Australia The attention powered car Silver
Stay Living: The Campaign that Slayed
184|The Monkeys Boost Mobile sales targets Bronze




Victorian Responsible Gambling

129[McCann Foundation 100 Day Challenge Bronze
New Product or Service
Agency Client Title of Campaign Placing
224|Clemenger BBDO Melbourne BONDS How BOOBS made BONDS serious Gold
Small Budget (Under $500K)
Agency Client Title of Campaign Placing
How removing the art led to the
23|Saatchi & Saatchi National Art School National Art School's best year ever Bronze
Digitally Led Ideas
Agency Client Title of Campaign Placing
Snack! In the Face. The smart phone
205|DT and Ogilvy KFC game that’s 36 times better than TV Silver
Stay Living: The Campaign that Slayed
181|The Monkeys Boost Mobile sales targets Silver
How OPSM created a new medical
37|Saatchi & Saatchi Luxottica device to revive growth Bronze
Digital Platforms
Agency Client Title of Campaign Placing
Snack! In the Face. The smart phone
204|DT and Ogilvy KFC game that’s 36 times better than TV Silver
Long Term Effects
Agency Client Title of Campaign Placing
110|Whybin\TBWA\DAN Sydney RaboDirect Steal Back your dreams Gold
166|cummins&partners / Maxus Fiat Chrysler Group LLC You bought a jeep? Here's why. Silver
132|Ogilvy Australia AAMI AAMI's Rhonda and Ketut - A love story |Bronze
How Mr iSelect became the unlikely
214|AJF Partnership iSelect hero of health insurance Bronze
The Effective Agency of the Year
Agency Client Title of Campaign
AJF Partnership
The Grand Effie
[Agency [Client [Title of Campaign




AJF Partnership

The Australian National Preventive Health
Agency

How suffering made people quit




